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Client Overview
The client is an auto-detailing business offering workshop
classes. They aimed to increase awareness, gather leads,
and ultimately sell their workshop courses through a
structured digital marketing funnel

Campaign Objective
The main objective was to sell auto-detailing workshop
courses by initially engaging potential customers with
valuable content, nurturing them through a webinar, and
finally converting them into paying customers.
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Objective: To warm up the Facebook Pixel, collect data on
interested users, and generate leads by offering a free eBook
on auto-detailing.
Platform: Facebook and Instagram Ads

Execution: Created engaging ad creatives that highlighted the
benefits of the eBook.

Targeted audiences based on interests in auto-detailing,
car maintenance, and related fields.
Utilized lookalike audiences to reach potential new leads.
Set up a landing page optimized for eBook downloads and
lead capture.

Campaign Strategy
Phase 1 :-
Lead Generation through eBook Download



Result

Ads Spend:
$10,245.87

Across Campaign

Total 
Leads: 13,053 

Cost Per Lead: 0.78 20
23
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Campaign Results
Phase 1:



Objective: To engage the collected leads further by inviting
them to a free webinar.

Platform: Facebook and Instagram Ads

Execution: Designed compelling ad creatives to promote the
webinar.

Used custom audiences to retarget users who downloaded
the eBook.
Utilized lookalike audiences to target potential new users.
Highlighted key topics and benefits of attending the
webinar.
Directed traffic to a webinar registration landing page.

Campaign Strategy
Phase 2 :-
Lead Nurturing through Webinar Registration
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Result

Ads Spend:
$12,023.85

Across Campaign

Total 
Leads: 3,346 

Cost Per Lead: 3.59 20
23

-2
02

4



Campaign Results
Phase 2:



Objective: To convert engaged leads into paying customers
for the workshop courses.

Platform: Facebook and Instagram Ads

Execution: Developed persuasive ad creatives showcasing
the value and outcomes of the workshop courses.
Retargeted webinar attendees with tailored ads.
Used lookalike audiences from the custom audience data
to land users on Replay Webinar Landing page.
Retargeted Checkout page visitors.
Provided limited-time offers and discounts to create
urgency.
Directed traffic to a course sales landing page.

Campaign Strategy
Phase 3 :-
Conversion through Course Sales
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Result

Ads Spend:
$7,915.64

Across Campaign

Total 
Purchase: 57 
Cost Per Purchase: 138.87 20
23
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Campaign Results
Phase 3:



Looking for Meta
Ads Specialist?
Just reach out to us,

and we can discuss your
business needs, and how

results like these would be
possible for you.


