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Overview :

Enamel Dentistry is a full-service

dental practice dedicated to providing

exceptional care for all your oral

health needs. From routine cleanings

and Invisalign® to advanced solutions

like implants and sleep apnea

treatments, our team of experts uses

the latest techniques and technology

to create healthy, beautiful smiles.
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Size

10+ Studios

Name

Enamel Dentistry
Industry

Dental Care

Location

Austin, Texas
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What did the client want? 
Enamel Dentistry wanted to improve their Google Ads performance to 

attract higher-quality leads and increase conversions. They aimed to 

optimize their ad spend and track results accurately for a greater return on 

investment (ROI).

What was the problem they wanted to solve?
Enamel Dentistry's Google Ads campaigns were disorganized and had 
inaccurate conversion tracking, leading to wasted ad spend and poor lead 

quality. They wanted to optimize their campaigns for better performance 

and a greater return on investment. 
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The challenge



Disorganized Ads: Campaigns lacked structure,

making optimization difficult.

Enamel Dentistry, a dental practice specializing in

implants, sleep apnea solutions, teeth cleaning,

Invisalign® and more, was struggling with the

following Google Ads issues:

Policy Violations: Most of the campaigns violated

Google policies, limiting their visibility.

Incorrect Conversion Tracking: Conversion types

were mismatched across ad groups. For example, a

campaign was tracking app conversions when the

client did not have an app.
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What I’ve done



Campaign Restructuring

Solution: Created a well-defined campaign

hierarchy, likely aligning campaigns with

specific services (e.g., Implants, Invisalign®,

Teeth Whitening, etc.) and segmenting ad

groups within them for finer targeting.

Rationale: Improves organization for easier

management, optimizes budget allocation to

top-performing services, and allows for more

tailored ad messaging.



Conversion Tracking Correction

Rationale: Generates accurate performance

data, allows you to calculate true ROI, and

enables optimization based on what actions

are driving results.

Solution: Established tracking for the actions

Enamel Dentistry deems valuable:

appointment bookings, contact form

submissions, phone calls, etc. Ensuring each

ad group tracks the most relevant conversion

type.
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Landing Page Development

Solution: Designed high-converting landing

pages tailored to each service offered, with

clear benefits, compelling visuals, and strong

calls-to-action (CTAs).

Rationale: Dedicated landing pages provide a

focused user experience, increase relevance

(improving quality scores), and boost

conversion rates compared to sending traffic

to the generic homepage.
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Ad Strength Optimization

Rationale: Boosting quality scores lowers

costs-per-click and allows Enamel Dentistry

to win better ad positions without increasing

bids.

Solution: Improved ad copy to be more

relevant to search queries, enhanced landing

page design, and potentially adjusted

keyword targeting to increase expected

click-through-rates (CTR).
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After

Before

Improved Lead Quality: Higher

percentage of leads converted

into paying patients.

Slight increase in CPC:

Justified by the focus on attracting

more qualified leads.

That Why is there Cost Per

Conversion is Low

Gogle Ads campaigns were

disorganized and had inaccurate

conversion tracking, leading to

wasted ad spend and poor lead

quality.

Why CPC Increase?

Why CPC Low?
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Results



Appointments

174+

Increased Conversion Rate

+25%

Calls

487
+

Improve Quality Appointments

30%

Total Secondary Conversions /Appointments/Calls we get in 3 Month.

Secondary Conversions 

357+
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faisalameen1877@gmail.com

https://www.linkedin.com/in/faisal
amiin/

+923259688331
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THANK TOU


